Tr)
L
o
=
LS :
\'I . m_
'II ‘Vl- v-

nmu-un.wm
—

Er__ =
l ~ .___l
- =¥
IM“nIh.
=) LA
e 2

r:_‘—

-f =




THF

iNnLC
INIINAFV
JUURKNL |
CnN D
Ju n

NEW COMMUNITY

DeconvEDVY CANPIAL
RNECLVUVYERT JUULIAL

MEDIA STRATEGY

I'll.l.l- r . ¥ a9 N _NWR |

UYNAMIC CONTENT
DURING DISASTERS

IMPROVED CUSTOMER
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— THE NEW HOME FOR INFORMATION

« COMMUNITY RECOVERY AWARENESS AND ASSISTANCE MESSAGING

« CUSTOMER ENCAGEMENT AND RESOLUTION

+ COMMUNITY RECOVERY ONLINE GRANTS PORTAL AND GRANT INFORMATION

o« ASSISTANCE HUB UPDATES



http://www.facebook.com/recoveryqld
http://www.facebook.com/recoveryqld
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https://www.facebook.com/RecoveryQLD/videos/493259544527840/
https://www.facebook.com/RecoveryQLD/videos/493259544527840/
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PROMOTION OF GOOD NEWS STORIES

OUTREACH PROMOTIONS

RECOVERY DISASTER PREPARATION-

RELATED INFORMATION

SHARING POSTS FROM PARTNER NGOS

AGENCIES


https://www.facebook.com/RecoveryQLD/posts/2659637004059552?__xts__[0]=68.ARAVn-uezNB3m474_u9y8FiK-ddvRQRKkdW5dS2C6ySRQera3DyMz3OcXW3lH8m3llS30gZt9hsMv3kCJSmkKLrKfAAz3jONhs0a105lhImt-V1RctOyVTAlyx-siXXxpTEim7wGkpylvPeCdPARKg3rfZGlFGWvG5Pqy0UB_Y9Y6cX2YQRhRdO2PKWmQiOXBHExlqm5zbfVm-GloCqJ6s1d0n37Tu7hUaSozgtM6YmTbd-dWY9sOphCQOwySLq_sQVCCkIfyzo0xnTxjyS2E3MDKIlL02cjiREHnBa_qLSg_LKs7iSxL8541Gn05gGrvS3KG2MR4FFZj-dVIty_QmOtJm6l0aMjNwm5ZGSvrJH-eBwQLJBtBhoKF3piOKRNm5mpmsjlWZhQmayRRADfFHT33LKmic9Fgo9mmnfcNiuwjkwyr81vOTQZ1-LUxZ1fK4NRcb7jTvuYLzp7Pu9WOGzYSN6mBatUCuua8j2Bi2kvvWaO8wgGRHn3ySUh2E_QpM7i&__tn__=-R
https://www.facebook.com/RecoveryQLD/posts/2659637004059552?__xts__[0]=68.ARAVn-uezNB3m474_u9y8FiK-ddvRQRKkdW5dS2C6ySRQera3DyMz3OcXW3lH8m3llS30gZt9hsMv3kCJSmkKLrKfAAz3jONhs0a105lhImt-V1RctOyVTAlyx-siXXxpTEim7wGkpylvPeCdPARKg3rfZGlFGWvG5Pqy0UB_Y9Y6cX2YQRhRdO2PKWmQiOXBHExlqm5zbfVm-GloCqJ6s1d0n37Tu7hUaSozgtM6YmTbd-dWY9sOphCQOwySLq_sQVCCkIfyzo0xnTxjyS2E3MDKIlL02cjiREHnBa_qLSg_LKs7iSxL8541Gn05gGrvS3KG2MR4FFZj-dVIty_QmOtJm6l0aMjNwm5ZGSvrJH-eBwQLJBtBhoKF3piOKRNm5mpmsjlWZhQmayRRADfFHT33LKmic9Fgo9mmnfcNiuwjkwyr81vOTQZ1-LUxZ1fK4NRcb7jTvuYLzp7Pu9WOGzYSN6mBatUCuua8j2Bi2kvvWaO8wgGRHn3ySUh2E_QpM7i&__tn__=-R

COMMUNITY RECOVERY
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IDENTIFY STORIES “FROM THE GROUND™

PROMOTION OF PARTNER ORCANISATIONS

IDENTIFY/PRODUCING GOOD NEWS STORIES FOR SOCIAL MEDIA.


https://www.facebook.com/RecoveryQLD/videos/2221516121498772/
https://www.facebook.com/RecoveryQLD/videos/2221516121498772/

COMMUNITY RECOVERY
SOCIAL MEDIA CONTENT
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EXAMPLES OF CONTENT

SOCIAL MEDIA TARGETED ADS COMMUNITY RECOVERY CHATBOT
SHARING INFORMATION FROM AUTHORITY AGENCIES STORIES “FROM THE GROUND" - PEOPLE AFFECTED AND
END OF DAY REPORT VIDEO COMMUNITY RECOVERY STAFF.
GRANT INFORMATION ADDRESSING COMMON CUSTOMER QUESTIONS ADDRESS AND
CHECKLISTS FOR CUSTCESSES INACCURATE INFORMATION

COMMUNITY OUTREACH TEAM OPERATIONS

HOW RESIDENTS CAN HELP EACH OTHER
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https://www.facebook.com/RecoveryQLD/videos/409982269756458/
https://www.facebook.com/RecoveryQLD/videos/409982269756458/
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SOCIAL MEDIA SPACE
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GENERATE PROACTIVE SOCIAL MEDIA POSTS WITH SOLUTIONS AND ADVICE

ASSIST CUSTOMER COMPLAINTS OFFLINE IN ORDER TO PROVIDE A CUSTOMER BAS L
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VEBSITE INFORMATION



CHATBOT

THE CHABOT AND ITS FUNCTIONS ARE TO TAKE THE
LOAD FROM CUSTOMERS DIRECTLY MESSAGING
COMMUNITY RECOVERY THROUGH THE SEND
MESSAGE FUNCTION
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PEOPLE WITH COMMUNITY RECOVERY REFERENCE NUMBERS
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CUSTOMERS WHO HAVE NOT YET APPLIED FOR ASSISTANCE, THA
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Customer makes contact with

Community Recovery though:

-Chatbot y
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ommunity Recovery provides

@

correct information and advice to

social media team.

within 48 hours of first contact.



impressions cngagements

Facebook Video Performance

View your aggregste video performance during the reporting period.

View Metrics
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Organic Partial

60,706

- Total Views

Paid Full

12,278

Paid Partial
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Viewing Breakdown

Organic Views
S8 /0
Paid Views

62%

Click Plays

7%

Auto Plays
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